
  

    

 
 

January 10, 2012 
 
 
Dear investors, 
 
 
The following is an independent research report which was undertaken by Independent Investment 
Research. The commissioned report both reviews the various aspects of the business and also 
provides a stock valuation of $0.14, which is based on our June 2011 financial year performance. A 
number of earlier internal valuations undertaken over the prior twelve months placed the stock 
significantly below this figure.   
 
Aspermont has, since the June figures, continued to maintain its strong margins, debt reduction and 
expansion plans. Our interim results, due out in late February, will further illustrate Aspermont’s 
continued success, and I look forward to updating the market on our year end guidance as part of 
our Interim Results presentation.  
 
The report provides a good historic view on the business, elaborates on our successful strategy, 
and more importantly starts to provide a baseline for future assessment. 
 
 
Yours sincerely, 
 
 
Colm O’Brien 
Group CEO 
Aspermont Limited 
 
 
FFFFor further informationor further informationor further informationor further information: 
 
Colm O’Brien 
Group CEO 
Tel: + 61 8 6263 9100 
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Bill Kemmery 
Fortbridge Consulting 
Tel: +61 2 9331 0655 
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Aspermont  Lim ited – I nit iat ion of Coverage 
 

Scope of this report  
Aspermont Limited (ASX: ASP) has commissioned Independent Investment Research to provide research coverage. 

In this initial report, we have focused on: 

1. Providing a background description of Aspermont’s operations and strategy;  

2. Identifying what we believe to be some of the key financial issues that prospective investors should consider; and  

3. Valuing Aspermont’s equity, under certain assumptions. 

Execut ive Sum m ary 
Aspermont (ASX: ASP) has two separate, distinct business lines. 

 First, it is a media business/information provider, predominantly of business-to-business (B2B) information, 

which has historically focused on the resource industries.   

 Second, it maintains an investment portfolio, again historically focused on the resource industry. 

ASP’s core business is the provision of B2B information to specialist industry audiences and, given the much-

publicised woes of traditional, generalist media companies such as newspaper publishers, we view specialist niches 

as the right place to be. ASP’s stable includes both print and online publications, as well as conference businesses. It 

also has businesses based both in Australia and the UK.  

In our opinion, ASP’s strategy could be summed up as: from a historical base in publications targeting the mining 

sector, branch out into delivering B2B information in (a) related niches such as construction, coal mining and oil and 

gas (with other ventures further afield, such as affluent, over-45 consumers; environmental management; and 

agriculture); (b) using new distribution methods such as the Internet and conferencing/events; and (c) new regions. 

From a financial perspective, ASP’s subscription and advertising revenue rose strongly from FY05 ($6.1M) to FY09 

($17.4M) before falling again in FY10 ($15.6M), hurt by reduced forward spending during the global financial crisis 

(GFC). Conferences revenue went from zero in FY05 to $5.7M in FY09 before dipping in FY10 ($5.3M). However, 

FY11 marked a return to growth. Subscription and advertising revenue of $18.35M was 18% ahead of pcp, while 

conferencing revenue of $6.6M was 24% up on pcp. 

Gross profit historically tracked revenue, with gross profit margins remaining in the 50% range. Recent results broke 

this trend, though, with margins climbing to ~61% in FY10 and ~64.5% in FY11. This compounded with a decline in 

selling, general, and administrative expenses as a percentage of revenue to produce FY11 operating business EBITDA 

of $3.4M and a margin of ~13.5%, far better than the low-to-mid single digit margins ASP has historically achieved. 

However, profits have not grown as dramatically as revenue. Diluted earnings per share (EPS) rose from 0.378 cents 

in FY05 (not adjusted for ASP’s subsequent rights issue) to an unadjusted 1.141 cents in FY08 before falling again to 

0.07 cents in FY11. We illustrate these trends in the following chart: 
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We note ASP’s reported earnings (earnings before interest and tax (EBIT) and net profit after tax (NPAT) in the above 

chart) are usually significantly affected by “other income” and fair value movements in its investments.   

Operating cashflow (pre-investments) was negative in FY10, but returned to the black in FY11. 

By our calculation, at period end, ASP had net debt of $6.4M, equating to net debt / equity of 41.9% and net debt / 

(debt + equity) of 29.5%. In January 2011, ASP refinanced its main debt facility, which had been due to expire in 

December. The facility now has a two-year maturity (so it would now expire in January 2013), and ASP must repay 

$1.25M of principal in each of 2011 and 2012. We believe this is a manageable burden for ASP. 

Notably, ASP’s two largest shareholders are both directors: Mr Kent (the Chairman) and Mr Stark. Mr Kent holds 

almost 50% of the shares on issue and Mr Stark holds over 10%. This should align their interests with those of ASP’s 

other shareholders, although it has the side effects of throwing up blocking stakes and reducing free float. 

We value ASP by adding the discounted cash-flows (DCF) of its operating media businesses (publications and 

conferences – $0.15/share) to the value of ASP’s investments (for which we use book value – $0.01/share) to arrive at a 

value for the firm of $0.17/share (rounded).  We then subtract net debt of $0.03/share. Accordingly, our valuation of 

ASP is $0.14 per share, on the basis of the assumptions that we have used. 

Our valuation compares to a statutory book value per share of $0.06; net tangible assets (book value less the 

intangible assets) of -$0.04 per share; and a $0.10 share price as at the time of writing.  

We believe that the investment case for ASP relies upon its being a “growth” stock. Our valuation assumes strong 

growth in ASP’s revenue as well as operating-business EBITDA margins stabilising in the teens, slightly above the 

levels reached in FY11. Our valuation is particularly sensitive to the assumed margins. We have also assumed that 

macroeconomic conditions remain favourable to ASP (i.e. there is no renewed GFC or commodities downturn that 

destroys demand for ASP’s services.) 

As such, it is important for prospective shareholders to keep an eye on growth rates and margins. Consistent success 

by ASP on these two fronts – for example, through launching new, popular products, or being able to grow the 

business without incurring excessive “step change” costs – would provide upside to our current base case. On the 

other hand, failure to significantly grow the business, or deterioration in margins (back down to, say, historical single-

digit levels) would lead to a sharply reduced valuation. Investors should also have a positive view on the markets in 

which ASP operates, especially resources. 
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SWOT analysis 

St rengths 
 In the right media niche, specialist business-to-business information: ASP’s core business is the provision of 

business-to-business (B2B) information to specialist industry audiences. Given the much-publicised woes of 

traditional, generalist media companies such as newspaper publishers, we view specialist niches as the right 

place to be.  

• To give an example of how specialist media companies can thrive, Pearson plc, the publisher of the 

Financial Times (FT), has stated: 

o In 2010, the FT Group derived 40% of its revenue from digital sources, 55% from content and 

subscriptions and only 45% from advertising;  

o The FT newspaper grew circulation revenue 14% year-on-year in 2009 and 4% in 2010; and  

o The FT website’s monthly average number of unique users grew from 7.2M in 2008 to 9.2M in 2009 and 

10.6M in 2010. 

 Already present across multiple platforms and regions: ASP’s stable includes both print and online 

publications, as well as a conferences business. It also has businesses based both in Australia and the UK. While 

print accounts for around half  of revenue, we like the fact that ASP has incumbency/branding, experience and 

know-how with non-print distribution channels (conferences and online publishing), which should make it easier 

to expand in these fields. 

 Good track record with investments: We like the fact that ASP was able to realise cash profits from its 

investments business during a tough time for the market (FY07 through FY10). 

Weaknesses 
 Large non-cash components of earnings: ASP’s reported earnings each year are usually significantly affected by 

“other income” and fair value movements in its investments.. For example, the highest NPAT recorded so far was 

$2.3M in FY08, of which $2M, or 86%, consisted of a fair-value gain on financial assets. 

Opportunit ies 

 Expansion opportunities: ASP can expand its media business into new niches by acquiring existing players or 

launching new publications/conferences, either alone or in joint ventures with other parties. For example, ASP 

increased its stake in Mining Communications Ltd, the UK-based publisher of Mining Journal and organiser of 

the Mines and Money conference series, over the years before making a full takeover in FY08. As we noted above, 

we believe ASP’s future expansion efforts should benefit from its prior experience at entering new niches, 

distribution channels, and regions. 

 Investment upside: There is the possibility one of ASP’s investments could turn out to be wildly successful. 

Threats 

 Sustainability of margins: Historically, ASP’s gross margins (using only sales revenue, and not including “other 

income”, in the numerator) were in the low-to-mid 50% range, not that much higher than (other operating 

expenses / revenue). This generally produced a margin for the operating media business in the low-to-mid single 

digits. During FY10 and FY11, gross margins rose to the low-to-mid 60% range, and in FY11, (other operating 

expenses / revenue) fell to just over 50%. This led to margins reaching a record high in the operating business. 

However, there is the risk that this improvement might not be sustainable. A decline in gross profit margins or 

step-up in other operating expenses would severely harm profitability (before taking the investments business 

into consideration). 

 Similarly, ASP’s earnings before interest and tax (EBIT) and net profit after tax (NPAT) margins fell off during the 

global financial crisis (GFC); and there is the risk that these may not return to their previous peaks.  

 Exposed to any cyclical weakness: As the dip in FY10 revenue showed, ASP’s media business is susceptible to 

cyclical downturns within the industries it covers. Meanwhile, poor industry or equity market conditions may 

harm the companies in which ASP invests, or at least reduce the price ASP could fetch for them. 
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 Small company: It is conceivable that larger competitors may be able to use their size to undercut, outbid or 

otherwise out-compete ASP. For example, Euromoney Institutional Investor plc, which publishes Metal Bulletin, 

had a market cap of ~£737M as at 14 October 2011. This dwarfs ASP’s market cap of ~A$25M. 

 Currency: ASP’s UK businesses generate close to half its operational revenue (in A$) terms. As such, the 

company is exposed to fluctuations in the sterling exchange rate. 

 Investment downside: ASP’s investments could falter due to security-specific or broader cyclical issues, in which 

case it may have to write them down and incur non-cash losses. 

Business operat ions 
ASP has two separate, distinct business lines.  

 First, it is a media business/information provider, predominantly of business-to-business (B2B) information, 

which has historically focused on the mining industry.  

 Second, it maintains an investment portfolio, again historically focused on the mining industry. 

ASP provides B2B information through several channels: 

 Print magazines, such as Australia’s Mining Monthly (audited circulation of 8,286 per the Mining Monthly 

website), Mining Journal (20,000 readers per its Media Pack), Mining Magazine (distribution of 19,163 printed 

copies), RESOURCESTOCKS (approximate print run of 15,000 copies per issue per its website), and GeoDrilling 

International (readership of 13,258 per its Media Pack). 

 Websites such as www.petroleumnews.net, www.miningnews.net , www.miningnewspremium.net, and 

www.mining-journal.com. ASP also has a number of search engines targeted at specific industries, such as 

www.searchmining.net. More recently, ASP has established a niche consumer website: www.superliving.com.au 

, aimed at affluent over-45s. 

 Conferences such as Mines and Money; Excellence in Oil and Gas, in Mining and Exploration, and in Industrial 

Water; and the 20:20 Investor series. 

ASP’s investments include a number of unlisted businesses, such as gold explorer Magyar Mining. ASP has advised 

us that it generally pays for its investments in kind (i.e. by providing services) rather than in cash, and that it has been 

able to realise profits on its investments for the last several years. We like the fact that ASP was able to realise cash 

profits during a tough time for the market (FY07 through FY10). 

Business st rategy 
In our opinion, ASP’s strategy could be summed up as: from a historical base in print publications targeting the 

mining sector, branch out into delivering B2B information in: 

 (a) Related niches such as construction, coal mining and oil and gas (with other ventures further afield, such as 

affluent, over-45 consumers; environmental management; and agriculture);  

(b) Using new distribution methods such as: 

a. the Internet; and 

b. conferencing/events; and 

(c) New regions. ASP’s stated aim is to take its Australian- and UK-based publications to global audiences. 

At its FY10 results, ASP noted, “… the key high-growth areas for the company [are] the events and online aspects of 

the business.” 
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Board and key m anagem ent  personnel 
 Andrew Kent: Executive chairman of the Board and former CEO of ASP.  Holds 116.9M shares in ASP, or almost 

50% of issued capital. 

 John Stark: Non-executive director and chairman of the remuneration committee.  Holds 24.7M shares in ASP, or 

over 10% of issued capital. 

 Lewis Cross: Non-executive director. Former principal of CrossCorp, the Perth-based accounting firm.  

 Colm O’Brien: Group CEO and an executive director.  Has been CEO since October 2005. Has previous 

experience in management consulting and banking with Accenture/Andersen Consulting and Barclays Bank, 

respectively. Presently on the board of Publishers Australia. 

 David Nizol: Executive director and CEO of Aspermont UK. Led Mining Communications Limited, the business 

bought by ASP. 

 Charbel Nader: Non-executive director. Experience with corporate finance roles. 

 John Detwiler: CFO and company secretary, appointed June 2010. Accountant with over 25 years’ experience; 

has worked with, inter alia, PricewaterhouseCoopers and a variety of corporates. 

 Mark Davies: Head of group strategy since November 2007. Over 16 years’ experience in financial services, in 

roles that include change management and corporate strategy. Has worked with, inter alia, Barclays Bank and 

AMP. 

Last  result  
 ASP announced its most recent full-year result (for the twelve months ended 30 June 2011) in August 2011. 

 Whereas FY10 had been affected by reduced forward spending during the GFC, FY11 saw a return to growth. 

Subscription and advertising revenue of $18.35M was 18% ahead of pcp, while conferencing revenue of $6.6M 

was 24% up on pcp. Overall, revenue from continuing operations rose almost 20% to $25M. Please refer to the 

following pie chart for a breakdown of revenue across segments. 

Figure 1: Revenue breakdown by segment (FY11) 

 

 For us, the most important items in the FY11 result were the cost lines – cost of goods sold (COGS) and selling, 

general and administrative (SG&A) expenses (distribution, marketing, occupancy, corporate and administration – 

but before depreciation). During FY11, they represented lower percentages of revenue than they did in previous 

years, and as such ASP enjoyed significantly higher margins. 

 Gross profit of $16.1M was up 26% on pcp, due to a combination of revenue growth and an expansion in gross 

margins from ~61% to ~64.5%. 

 Meanwhile, ASP’s various SG&A expenses came to $12.7M (or ~51% of revenue from continuing operations), 

which compares to $11.9M (~57% of revenue) in FY10.  
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 This produced operating business EBITDA of $3.4M (versus previous guidance for EBITDA of over $3.7M), up 

from $1.2M in pcp. This equates to a margin of ~13.5% of revenue, far better than the low-to-mid single-digit 

margins ASP has historically achieved.  

 Note that from the 1H11 result onwards, ASP’s definition of “gross profit” and “gross margins” matched ours. 

However, in prior reporting periods, ASP included “other income” above the gross profit line. Our definition of 

gross profit equals revenue from continuing operations (subscription and advertising revenue plus conferencing 

revenue) minus cost of goods sold, excluding “other income”. Meanwhile, IIR defines the operating media 

business EBITDA as gross profit less SG&A expenses plus/minus the contribution from associates.  

 Note that at the start of FY10, ASP conducted a one-for-sixteen non-renounceable rights issue, which raised $1.8M 

(equating to an 88% take-up) through the issue of 12M shares at $0.15 per share. ASP also conducted a private 

placement in September 2009, which raised $1.1M by issuing 7.4M shares at $0.15. 

 After taking into account a decline in the fair value of investments and a reduction in “other income”, FY11 

NPAT of $163K ended up beneath the $1.1M booked in pcp. Continuing ASP’s recent trend, there was no 

dividend for FY11. FY11 earnings per share (EPS) were 0.07 cents, versus 0.46 cents in prior year . 

 Operating cashflow for the year was an inflow of $2.4M (of which interest and other costs of finance amounted to 

an outflow of $805K, net of interest received). Cashflow from investing was also positive; ASP paid $66K for 

investments and $448K for non-current assets, but received $1.2M from selling equity investments and $300K 

from the repayment of a convertible note. As a result, ASP was able to pay down $1.8M worth of debt. 

 ASP management stated: 

o “The media business continued to grow through a blend of strong margin management and a focus on new 

product launches across events, print and online channels;” 

o “We have solid bookings in our media business which are approaching 50% of the group’s annual plan;” 

o “Aspermont also issued guidance, assuming market stability, of a FY2011-12 media EBITDA of circa A$6M, 

an increase of 76%, ignoring fluctuations in the corporate investment portfolio…” 

Key financial issues 
Figure 2: Revenue, profit and EPS over time 
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 Track record of historical growth: Figure 2 (above) illustrates revenue and earnings over time.  

• Note that it, and the following discussion, present gross profit, and media EBITDA on the IIR-calculated 

basis discussed above, whereas it presents earnings before interest and tax (EBIT), net profit after tax 

(NPAT) and earnings per share (EPS) on a statutory basis. As a result, EBIT, NPAT and EPS include ASP’s 

investment business, “other income”, fair value gains/losses, and other numbers outside the operating 

media business. 

• Revenue: ASP’s subscription and advertising revenue rose strongly from FY05 ($6.1M) to FY09 ($17.4M) 

before falling again in the GFC-affected FY10 ($15.6M). Conferences revenue went from zero in FY05 to 

$5.7M in FY09 before dipping in FY10 ($5.3M). However, FY11 marked a return to growth – see the “Last 

result” section above for details. 

• Gross profit: Gross profit historically tracked revenue, with gross profit margins remaining in the 50% 

range. Recent results have broken this trend,  with margins climbing above 60% in FY10 and FY11.  

• Statutory profit: Earnings before interest and tax (EBIT) and net profit after tax (NPAT) margins fell 

sharply during the GFC, which we expect was partly due to a fixed-cost effect; ASP has also stated that it 

continued to reinvest in its systems (e.g. IT, subscriptions) during this time. NPAT was also hurt by much 

higher interest expenses following the UK acquisition in FY08. As a result, revenue and gross profit growth 

have outstripped EBIT and NPAT growth.  

• EPS: Diluted EPS rose from 0.378 cents in FY05 (not adjusted for ASP’s subsequent rights issue; the 

adjusted number would be 0.372 cents per share) to an unadjusted 1.141 cents in FY08 (adjusted: 1.12 cents) 

before falling again to 0.07 cents in FY11. In other words, EPS over time has lagged growth in revenue.  

 Guidance: At its FY11 result, ASP gave full-year media EBITDA guidance of approximately $6M. 

 Composition of earnings: ASP’s reported earnings are usually significantly affected by “other income” and fair 

value movements in its investments. For example, the highest NPAT recorded so far was $2.3M in FY08, of which 

$2M, or 86%, consisted of a fair-value gain on financial assets. The following chart (Figure 3) illustrates this trend. 

Figure 3: Comparison between fair value gains/losses on assets and NPAT 

 

 Cashflow: Operating cashflow (pre-investments) was negative in FY10, due to receipts falling faster than 

payments. Obviously, this was undesirable. However, operating cashflow returned to the black in FY11 (refer to 

the “Last result” section for details). The following chart illustrates cashflow over time: 
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Figure 4: Cashflow over time 

 

 Capital structure: By our calculation, at period end, ASP had net debt of $6.4M, equating to net debt / equity of 

41.9% and net debt / (debt + equity) of 29.5%. Gross debt comprised a $5.9M loan from ANZ, a $3M related party 

loan at a 9.5% interest rate, and an insignificant finance lease liability. The equity comprised ordinary shares 

(236.7M), following the lapse of those options ASP had on issue. 

 Debt covenants: ASP’s bank facility requires the company to maintain revenue and EBITDA above monthly 

minimum levels. However, ASP does not disclose the threshold of its covenant tests, so we are unable to assess 

how much headroom the company has.  

 Debt maturity: In January 2011, ASP refinanced its ANZ debt facility, which had been due to expire in December. 

The facility now has a two-year maturity (so it would now expire in January 2013), and ASP must repay $1.25M 

of principal in each of 2011 and 2012. We believe this is a manageable burden for ASP. 

 Dividends: Dividends have generally been at a token level (0.13 of a cent in each of FY07 and FY08, not adjusted 

for the company’s subsequent rights issue), which equates to a payout ratio in the low teens for those two years. 

There was no dividend in FY09, FY10 or FY11. However, now that ASP has refinanced its debt, and is enjoying a 

pick-up in earnings from its operating business, we believe this would increase its scope to pay dividends. 

 Large director holdings: Notably, ASP’s two largest shareholders are both directors: Mr Kent (the Chairman) and 

Mr Stark. Mr Kent holds almost 50% of the shares on issue and Mr Stark holds over 10%. This should align their 

interests with those of ASP’s other shareholders, although it has the side effects of throwing up blocking stakes 

and reducing free float. 

Earnings out look and valuat ion 
We have chosen to value ASP on a discounted cashflow (DCF), free cashflow to the firm basis.  

Specifically, we begin by forecasting earnings (and hence, cashflows) from ASP’s operating businesses: publications 

and conferences. We note that ASP’s auditor qualified its opinion as it was unable to determine the carrying value of 

ASP’s equity-accounted investments in its associates; however, we do not consider the investments in the associates 

to be that material from a valuation standpoint. 

Our key assumptions are as follows: 

 We have assumed ~26.5% A$ revenue growth for FY12, which includes a full-year benefit from the Kondinin 

business that ASP acquired in January 2011 ($3M revenue pa). We also assume sterling remains at current spot 

rates. Lastly, we have assumed that macroeconomic conditions remain favourable to ASP (i.e. there is no renewed 

GFC or commodities downturn that destroys demand for ASP’s services.) 
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 Given ASP’s strong historical revenue growth rates, we have assumed several subsequent years of revenue 

growth in the teens. However, when generating our base case, we prefer to assume conservative medium- to 

long-term growth rates in order to give ourselves a margin of safety. As a result, we have assumed that the 

double-digit percent growth rates will step down over our forecast horizon to a level approximating GDP 

growth. Our numbers are slightly beneath ASP’s previously disclosed medium-term target (revenue of $45M-

$50M by FY14); however, this target assumes some benefit from acquisitions, whereas we have not modelled in 

any.  

 In FY11, ASP achieved peak gross margins of ~64.5%, buoyed by a particularly strong second half. We have 

assumed that ASP will be able to hang onto a 61% gross margin; in other words, we assume ASP will be able to 

retain the benefit of cost savings made during the GFC, rather than having to pass them back to suppliers or 

customers.  

 ASP’s management has informed us that it expects future margins to be better than those it historically achieved, 

given that the full acquisition of the UK business (and the corresponding significant increase in scale) only 

occurred in June 2008 and performance was subsequently affected by the GFC.  

 As such, in view of ASP’s FY11 margins and our own discussions with management, we have assumed 

distribution, marketing, occupancy, corporate and administrative, and “other” expenses (before depreciation) 

(SG&A) will account for ~46%-~47% of revenue in the future, versus historical levels in the 50%-60% range. This 

assumes ASP can expand its margins above what was achieved in FY11 (when SG&A costs accounted for ~51% of 

revenue) due to increased revenues falling to the bottom line. However, given that a large decrease in 1H11 costs 

was to some extent offset by a spike in 2H11, we are reluctant to extrapolate too much margin expansion from 

one strong year.  

 The net effect of our gross margin and SG&A assumptions is to produce operating-business EBITDA (gross profit 

minus SG&A) margins of ~14-14.5% from FY12 onwards, versus 13.5% in FY11. 

 Overall, we forecast the following operating-business results for FY12: revenue of $31.6M and EBITDA of $4.6M. 

Note that this is lower than EBITDA guidance of $6M. As noted above, while we are happy to assume strong 

revenue growth (so long as the commodities market holds up), we are more cautious when it comes to margin 

growth. 

 We have not assumed any “other” income going forward. In other words, we only forecast earnings from ASP’s 

media business. 

 We have applied a beta of 1.5 and a WACC of 13.4% to discount cashflows. 

The table below sets out our resulting valuation: 

Figure 5: Valuation 

 Total ( A$M)  Per Share ( $ )  

Valuat ion of ASP's operating business (DCF) 35.8 $0.15 

Add:  Investments (book value) 3.0 $0.01 

Total value of the firm 38.8 $0.16 

Less:  Net  debt -6.4 -$0.03 

Value of equity in the firm 32.4 $0.14 

Number of shares  236.7 

 

This compares to: 

 A statutory book value per share of $0.06 and net tangible assets (NTA) (book value less the intangible assets) of -

$0.04 per share. We do not regard NTA as a particularly useful measure for a media/publishing business with few 

bricks-and-mortar assets; 

 A $0.10 share price as at the time of writing. Over the period from 1 January 2010 to 14 October 2011, ASP’s close-

of-day share price has ranged from $0.08 to $0.155. 
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We believe that the investment case for ASP relies upon its being a “growth” stock. As noted above, our valuation 

($0.14) assumes strong growth in ASP’s revenue as well as operating-business EBITDA margins stabilising in the 

teens, slightly above the levels reached in FY11. Our valuation is particularly sensitive to the assumed margins. 

As such, it is important for prospective shareholders to keep an eye on these two factors (growth rates and margins). 

Consistent success by ASP on these two fronts – for example, through launching new, popular products, or being able 

to grow the business without incurring excessive “step change” costs – would provide upside to our current base 

case. On the other hand, failure to significantly grow the business, or deterioration in margins (back down to, say, 

historical single-digit levels) would lead to a sharply reduced valuation. Investors should also have a positive view on 

the markets in which ASP operates, especially resources. 
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Where a Fee is received, this is clearly stated in the Content, including any reports produced from the Content. 

(c) Copyright Protection 
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frame, modify, transmit or distribute the material at this web site, without seeking the prior written consent of the copyright owner. Content on 
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displaying, publishing, selling, licensing, creating derivative works or using any content on the web site for commercial or public purposes 
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(d) Trade Marks 

The trade marks and logos displayed on this web site belong to Independent Investment Research or other parties. Such trade marks include 

registered trade marks and trade marks pending registration. Users are prohibited from using any of these trade marks, without seeking the 

prior written consent of IIR or such third party, which may own the trade mark content on this web site. 

(e) Limitation of Liability 

To the fullest extent permitted by the law, Independent Investment Research and any of its officers, employees, agents, consultants or related 

bodies corporate disclaim any liability, whether based in contract, tort, strict liability or otherwise, for any direct, indirect, incidental, 
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(f) No Warranties 

Independent Investment Research does not make any claims, promises, guarantees, representations or warranties regarding the accuracy, 

completeness or fitness for purpose of the Content made available on this web site. All information on this web site is provided to you on an as 
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